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Chapter 1: Introduction

FOREWORD FROM THE CHAIRMAN

This mandate is achieved by sustaining a steady stream of investment into
the emirate’s wide-ranging array of leisure, entertainment and cultural
attractions, working hand-in-hand with local, regional and international
sponsors and industry stakeholders to provide a programme of exciting and
engaging events geared to engage global audiences.
Of particular note this year has been the new Warner Bros World Abu Dhabi
theme park on Yas Island, which has proven to be a superb addition to our
tourism portfolio, taking its place alongside the well-established Ferrari
World Abu Dhabi and the ever-popular Yas Waterworld attractions.
We also collaborate closely with — and oversee — Abu Dhabi’s tourism
industry partners, acting in an advisory capacity, as well as in monitoring
frontline service providers in order to ensure standards of excellence are
exceeded as we strive to enhance the appeal of our destination across all
demographic categories.

success since its launch, opening access to event organisers such as the
MBC Group, Envie, Yak Events, Informa ME, Flash Entertainment and Live
Nation, resulting in our events calendar becoming more densely populated
than ever.
The impact of the Department of Culture and Tourism—Abu Dhabi’s
support for the tourism sector during 2018 is evident from data collated
from Abu Dhabi hotels. The year witnessed a record number of
guests accommodated across our 168 hotels and hotel apartments,
with 5 million visitors checking in, recording an impressive 4%
year-on-year rise.
Our Tier 1 overseas markets performed robustly throughout the year, with
guests from India increasing by 15% compared to 2017. China, our secondlargest overseas source market recorded a 8% growth, considerably more
than the 401K visitors who arrived in 2018. The United Kingdom remains Abu
Dhabi’s largest European source market, registering a 6% rise to more than
278K visitors. It remains to be seen whether the UK’s potential withdrawal
from Europe will affect this trend in the coming years.
As we look forward to 2019, and its potential challenges, we remain confident
that our approach and drive to excel will translate into even better results in
the coming year, as we continue to articulate our innovative and constantly
upgraded proposition to the world at large.

Our Advantage Abu Dhabi initiative, designed to incentivise investment
in Abu Dhabi’s events programme, has already achieved significant

Mohamed Khalifa Al Mubarak
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Establishing Abu Dhabi as a world-class, high-profile destination of
distinction is the prime directive for the Department of Culture and Tourism—
Abu Dhabi (DCT). This dedication to securing the position of the emirate
as that of a brand leader and major player on the global stage manifests
in the Department of Culture and Tourism—Abu Dhabi’s commitment to
leveraging the emirate’s heritage, culture and leisure assets as effectively
as possible - while continuing to conserve and protect them.
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FOREWORD FROM THE
UNDERSECRETARY

Through its active promotion of the tourism sector, the Department of Culture
and Tourism—Abu Dhabi continues to fulfil its responsibilities towards the
support of economic diversification by boosting tourism’s contribution to the
overall economy of the emirate.
To achieve this goal, we actively promote Abu Dhabi as an unforgettable
location, a destination of distinction – a place where the visitor can “write
another thrilling chapter in their own extraordinary story”. The emirate
offers an authentic, family-friendly experience with thrilling attractions
and unforgettable world-class events, while retaining its unique, rich
cultural heritage.
During 2018, DCT Abu Dhabi launched further enhancements to its top
destination campaign (through the ‘Extraordinary Story’ campaign) while
at the same time continuing to build Abu Dhabi’s product and experience
offerings. DCT’s efforts were further aided by its close collaboration with
industry players, particularly in business tourism and accessibility.
For leisure tourism, keeping up the development of new products is essential,
as is the drive to improve the visitor’s experience. Our events calendar
plays a critical role in this, with our Events Bureau continuing to develop a
pipeline of recurring private sector-led events through the Advantage Abu
Dhabi incentive scheme. Our Bureau is constantly working to secure new
and exciting multi-year events during peak travel periods – especially from
major source markets such as the GCC, China and India.
Attention-grabbing, tent-pole events such as Abu Dhabi Classics, the Red
Bull Air Race, Abu Dhabi Summer Season, Abu Dhabi International Book
Fair, the HSBC Abu Dhabi Golf Championship and the Sheikh Zayed Heritage
Festival, all play a vital role in enhancing the reputation of the emirate on the
international stage.

At the Department of Culture and Tourism—Abu Dhabi we utilise our
comprehensive understanding of each of our target markets to make
sure we are maximising our own potential. By taking into account the
demographics and frequent requirements of tourists from each region (for
example adventure, shopping or sports tourism) as well as researching
the ways in which they interact with different types of content and media
channels, we are able to successfully tailor our approach. We treat each
territory as a unique market, avoiding a universal approach which would
lead to wasted time, effort and resources.
Within this country-specific tailoring of events, we also use creativity in our
approach as well as thematic messaging – using available technology to
change the ‘message’ – not only in terms of nationality, but also to adapt it
for individual users.
We also ensure we remain aware of the drivers for any particular market,
identifying what would potentially pique their interest about Abu Dhabi –
and would eventually lead them to take that interest to the ‘next level’, so
as to consider a trip to the emirate. Additionally, we strive to identify the
triggers that would work most effectively to change that ‘consideration’ into
a concrete decision to visit.
Abu Dhabi has been working hard to establish itself as an attractive
business tourism destination. The Abu Dhabi Convention Bureau has
secured several conferences and events for 2019, with notable highlights
including the upcoming Special Olympics World Games – the first time that
the Special Olympics World Games will be held in the Middle East. The FIP
2019 World Congress of Pharmacy and Pharmaceutical Sciences has also
been scheduled for the coming year and is expected to draw 3,000 delegates
to the UAE capital.
As we head into the new year, we will continue to develop and fine-tune
innovative strategies as we strive to maximise our emirate’s potential – as
well as our own. Projecting the essence of our emirate to as many people
as possible around the world will, I have no doubt, translate into greater
numbers who choose to visit this extraordinary destination.

Saif Saeed Ghobash
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Increasing global awareness – and converting it into increased numbers of
visitors - remains the key mandate for the tourism sector at the Department
of Culture and Tourism—Abu Dhabi, achieved through comprehensively
promoting the emirate’s diverse assets to the world, with a strategic focus
on clearly identified key international source markets.
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DESTINATION
Abu Dhabi
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BRANDS

Abu Dhabi Convention Bureau
Abu Dhabi Events Calendar
Abu Dhabi Events Bureau
Golf in Abu Dhabi

TOURISM SECTOR

Abu Dhabi Summer Season
Abu Dhabi Food Festival
Abu Dhabi Festival
Advantage Abu Dhabi
Abu Dhabi Advantage Events
Events Licensing System
New Year’s Eve 2018 - There’s No Place Like Abu Dhabi
Mother of The Nation Festival
Al Nukhba

Emirati Tour Guide
Emirati Experience
Industry Development Committee
World Food Abu Dhabi
Glam Nation
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Mamsha Al Khair
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YEAR OF ZAYED
The United Arab Emirates declared 2018 the Year of Zayed, to coincide with
the country’s centenary celebrations of the birth of its Founding Father, the
late Sheikh Zayed Bin Sultan Al Nahyan.
Reflecting the values of unity, solidarity and tolerance taught by Sheikh
Zayed, the Year of Zayed initiative served to raise awareness – in multiple
forms both locally and internationally – of his life and legacy.
Department of Culture and Tourism—Abu Dhabi implemented several
initiatives in 2018 to manifest public and private support of the Year of
Zayed project. Here we discuss a number of these efforts, while further
programmes are outlined in the cultural volume of the Department of Culture
and Tourism—Abu Dhabi’s Annual Report.

FIRST-OF-A-KIND DRONE LIGHT SHOW
This dazzling light show, using 500 drones to illuminate the night sky over Abu
Dhabi, was the first of its kind in the Middle East. Titled The Year of Zayed
Drone Show the display thrilled the crowds during the closing ceremony of
the annual Mother of the Nation Festival, in a glowing tribute to the nation’s
Founding Father and his inspirational values.

ZAYED WALL AT ARABIAN TRAVEL MARKET
An interactive art installation organised by Department of Culture and
Tourism—Abu Dhabi for the 2018 Arabian Travel Market also paid tribute to
Sheikh Zayed bin Sultan Al Nahyan, who paved the way for Abu Dhabi to rise
up as a destination of distinction. Zayed Wall displayed imagery provided by
the National Archives, in commemoration of the living legacy left behind by
the late Sheikh Zayed.

SPECIAL TOURS
Introducing tourists to the life of Sheikh Zayed bin Sultan Al Nahyan, the
spirit of the campaign and the most important historical sites associated
with his exploits, Al Ain’s Zayed Tour also provided an explanatory view into
Al Ain’s rich historical and cultural scene, dating back to prehistoric times.

A COMMEMORATIVE MARCH
Further marking the Year of Zayed, DCT Abu Dhabi organised the Zayed
Loyalty March, a public expression of the love, loyalty and gratitude
that the Emirati nation holds for the Founding Father of the union and his
inspirational values.

A dedicated Year of Zayed online newsletter was distributed to all
Department of Culture and Tourism—Abu Dhabi contacts worldwide,
through its international offices across 10 countries, raising awareness of
the late Sheikh Zayed’s achievements.

PROMOTING ABU DHABI ABROAD
The 14th Zayed International Charity Marathon, held at Central Park in New
York, also honoured the memory of the late Sheikh Zayed. The Department
of Culture and Tourism—Abu Dhabi organised a number of cultural and
heritage activities as part of the marathon to both highlight Emirati generosity,
and to showcase the unique tourism and cultural experiences that
Abu Dhabi offers.
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YEAR OF ZAYED NEWSLETTER
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Department of Culture and Tourism—Abu Dhabi continues to aim at creating
an engaging and inspiring destination for visitors – one which offers a host
of family-friendly entertainment and leisure activities, authentic cultural
experiences, a picturesque array of natural attractions, as well as dynamic
business opportunities.
As tourism forms a crucial component of the plan to diversify the Abu
Dhabi economy, Department of Culture and Tourism—Abu Dhabi’s overall
strategic objective has been to increase the number of visitors to the
emirate incrementally each year, as part of the drive to increase the tourism
sector’s contribution to non-oil GDP by 2021.
To this end, Department of Culture and Tourism—Abu Dhabi has been hard
at work to enhance the emirate’s leisure and business tourism resources
along with promoting its image as a destination that caters to all potential
visitor categories, with matchless offerings – from wide-ranging cultural
and entertainment activities to business facilities and convention centres.
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Ever supporting the growth of UAE’s capital city into a world-class
destination, Department of Culture and Tourism—Abu Dhabi is fully
committed to conserving and promoting Abu Dhabi’s cultural and tourism
assets. Department of Culture and Tourism—Abu Dhabi also aims to
encourage the development of the emirate into a niche market destination
through sectors such as medical tourism and cruise trips, enhancing and
improving Abu Dhabi’s assets in both fields.
We continue to fulfill our mandate through an ongoing, sustained investment
in the emirate’s plethora of leisure, entertainment and cultural offerings, as
well as through setting the stage for an ever-widening array of high-profile
and diverse events organised in partnership with a host of sponsors and
industry stakeholders. Going out of our way to provide crucial, industryrelated guidance to our local tourism industry partners, we help ensure that
services offered not only meet but exceed international quality standards in
every possible way.

Department of Culture and Tourism - Abu Dhabi

VISION OF THE SECTOR
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ACCOMMODATION
HOTEL INVENTORY SUPPLY BY CATEGORY
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11 HOTELS
1,207 ROOMS

HOTEL INVENTORY PERFORMANCE
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89,900 89,900
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Visited attractions
Visited retail stores

Russia
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WHO ARE OUR TRAVELLERS?

74%
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TOP 5 GROWING MARKETS (based on hotel guests)
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12%
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110,300
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2.2 days
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26%
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169,000
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4%
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6%
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Egypt

5%

2%

3.0 days
2.7
days

182,500

42%

Friends/Family recommendation
Always wanted to visit
Saw interesting documentaries

1%

167,500

International Visitors

3.7 days

194,100

10%
Philippines

Germany

Domestic Visitors

1.5 days

18%

USA

KSA

2.7 days

1.9 days

277,600

6%UK

Egypt

46% Friends/Family recommendation
Always wanted to visit
49% Social media
recommendations
44%
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ABU DHABI
VISITOR JOURNEY

Korea
Korea

WHAT DID THEY DO IN ABU DHABI?

32%
32%

74%

39,400

39,400

85%

Morocco

HOW SATISFIED WERE OUR TRAVELLERS?

32%

Morocco

32%

42,800

42,800

95%

96%

HOW LIKELY ARE THEY TO RE-VISIT THE EMIRATE?

Fast Growing markets are based on markets recording a minimum of 30K Guests in 2018
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15%
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AWARDS

Winner - TTG Travel Awards for “Tourist Board
of the Year 2018 - DCT Abu Dhabi”

Germany
Winner - Best ITB Stand Award - Category:
Near/Middle East

China
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TOURISM

United Kingdom

2018 Best Luxury Destination of the Year - by
Travel Weekly

Commended - “City Break” at Selling Travel
Agents Choice Awards

2018 Luxury Travel Destination - by National
Tourism Magazine

Finalist - “Consumer Feature of the Year” at
Travel Media Awards

2018 Top 10 Luxury Travel Destinations by Ctrip

Finalist - “Emerging Culture City of the Year” at
Leading Culture Destinations

United States
TripAdvisor Travellers’ Choice Awards:
Abu Dhabi in Top 10 Best Destinations in the
Middle East

TripSavvy Editor’s Choice Awards:
The St. Regis Saadiyat Island Resort –
Category: Beach Hotels
Khalidiya Palace Rayhaan by Rotana –
Category: Business Hotels
Park Hyatt Abu Dhabi Hotel and Villas –
Category: Luxury Hotels
Emirates Palace - Category: Luxury Hotels
The St. Regis Abu Dhabi - Category:
Luxury Hotels

24

India
Travel & Leisure India - Best Awards 2018:
• Abu Dhabi awarded Best MICE Destination
• Emirates Palace awarded Best Luxury
Resort – International
• Jumeirah - Etihad Towers awarded Best
Business Hotel – International

Australia
Finalist in Australian Travel Awards for
Destination of the Year. Awaiting final
awards ceremony.

Department of Culture and Tourism - Abu Dhabi

Qasr Al Sarab Desert Resort by Anantara in
Top10 Hotels in United Arab Emirates
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MARKETING

AWARDS

PATA GOLD AWARD 2018
“Your Extraordinary Story”

SEATRADE CRUISE AWARDS
Marketing Initiative of the Year Award

“Marketing – Secondary Government Destination, SG”
category of the 2018 PATA Gold Awards

SILAFEST AWARD 2018:
INTERNATIONAL FESTIVAL
OF TOURISM AND
ENVIRONMENTAL FILMS

INTERNATIONAL TOURISM
FILM FESTIVAL - ITFF AWARD
2018
Promotional film “Abu Dhabi – Your Extraordinary Story”

“Abu Dhabi – Your Extraordinary Story” &
“What makes an extraordinary story in
Abu Dhabi” campaigns
#InAbuDhabi? & “Abu Dhabi – Your
Extraordinary Story” campaign

TOURFILM FESTIVAL AWARD

ART&TUR INTERNATIONAL
TOURISM FESTIVAL 2018
“Abu Dhabi – Your Extraordinary Story” campaign

26

FILMAT FESTIVAL AWARD
Promotional film “What makes an extraordinary story in
Abu Dhabi” and the commercial film “Abu Dhabi – Your
Extraordinary Story”

Department of Culture and Tourism - Abu Dhabi

“Abu Dhabi – Your Extraordinary Story” campaign
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Abu Dhabi Art
Abu Dhabi Convention Bureau
Abu Dhabi Culture

SOCIAL MEDIA

Abu Dhabi Events
Abu Dhabi Food Festival

Social Media followers across
DCT’s 60 social channels:

Abu Dhabi International Book Fair
Abu Dhabi Music

2.9M

Abu Dhabi Music - Bait Al Oud
Abu Dhabi Publishing Forum

Social Media reach:

Social Media Engagement:

1.74B

337M

(78% increase to 2017)

(1.1K% increase to 2017)

(18% increase to 2017)

Abu Dhabi Summer Season

ONLINE
PROMOTION

Abu Dhabi Week - India
Al Ain Book Fair
Al Dhafra Book Fair 2018 (Al Dhafra Reads)
Al Hosn Opening Week
Al Qattara Summer Exhibition

WEBSITES

Chinese Social Platforms

38

Cultural Foundation

Visits across DCT’s
16 Websites:

Culture Summit

23.5M

Department of Culture and Tourism – Abu Dhabi
Corporate

39.9M

(53% increase to 2017)

(33% increase to 2017)

Destination Campaign

ONLINE
CAMPAIGNS
CONDUCTED

Page Views:

Domestic Campaign
Eid Al Fitr
Fashion Exhibition (Lines and Stitches)
Galleries Week
KSA National Day

DIGITAL
CHANNELS

Manchester City
MAS Ramadan Arcade
MAS Urban Weekend

DCT MOBILE APP DOWNLOADS:
229K DOWNLOADS

Month of Reading
Mother of The Nation
New Year’s Eve
Omani National Day

Visit Abu Dhabi:

Abu Dhabi Culture:

158K

71K

(285% increase to 2017)

OTAs Campaigns
Qasr Al Hosn
Traditional Handicrafts Festival
UAE National Day

YOUTUBE

3.5B
28

online reach

15%£ compared to 2017

13.5M

YouTube videos:

YouTube subscribers:

YouTube Video Views:

525 videos

66.8K

125M

(372% increase to 2017)

online
engagement

subscribers
(90% increase to 2017)

(151% increase to 2017)

Department of Culture and Tourism - Abu Dhabi

WTM London
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Chapter 3:
Tourism Sector Development

Tourism has become one of the largest and most dynamic sectors
globally. The development and growth of this vital sector brings to bear a
significant influence on the economy and, ultimately, the development of the
whole region.
The impact of ongoing growth in the Abu Dhabi tourism sector can be felt
on development in other areas, from infrastructure to policies, services and
the local market.

ABU DHABI TOURISM
INVESTMENT GUIDE
An invaluable tool for anyone thinking of investing in Abu Dhabi’s tourism
sector, the Abu Dhabi Tourism Investment Guide is a handy booklet bursting
with information. Aimed at potential investors, the guide showcases lucrative
investment opportunities for both regional and international investors.

This guide, developed in partnership between strategic private and public
stakeholders and the Department of Culture and Tourism–Abu Dhabi, gives
readers a summary of the Emirate’s economic environment, promoting
awareness of investment prospects in sectors such as leisure, retail and
the hotel industry.
With illustrations, location maps and contact leads for potential opportunities
throughout the emirate, this informative guide is distributed at major
regional and international congresses, conferences, forums, exhibitions and
other events.

32
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The guide not only takes the reader through the steps for successfully
opening a business in Abu Dhabi, but also shares a wealth of information
from economic data to major success stories from existing investors.

33

The emirate of Abu Dhabi boasts more than 200 major cultural and
leisure attractions. A Myriad iconic landmarks await the visitor across
the regions of Abu Dhabi City, Al Ain and Al Dhafra, from internationallyrecognised museums to historic forts and buildings, theme parks, worldfamous shopping malls and tourist-friendly beaches.

Chapter 3:
Tourism Sector Development

ATTRACTIONS

FOUNDER’S MEMORIAL
Abu Dhabi’s Founder’s Memorial, built as a tribute to the late Sheikh
Zayed Bin Sultan Al Nahyan, was first opened to the public in April 2018
as a permanent national monument to his life, legacy and life values. The
memorial itself is an iconic landmark providing visitors with a series of
unique cultural and historic encounters with the legend of Sheikh Zayed.
It presents an exploration of his life and legacy, the principles and causes
he championed, and the many facets of his visionary leadership.

WARNER BROTHERS WORLD –
ABU DHABI

AL HUDAYRIAT ISLAND
Accessible by a large hanging bridge, Al Hudayriat Island is a destination
with a reputation as a hotspot for sports and leisure with. It boasts a
pristine 600-metre long beach, running and cycling tracks, water sports,
a jumping castle and a children’s playground along with mobile food and
beverage outlets. As a part of Abu Dhabi’s continued efforts towards
developing this island, it will be further developed to include residential
and commercial attractions.

In July 2018, the Warner Brothers World™ Abu Dhabi theme park opened
to the public. As one of the world’s biggest fully air-conditioned indoor
theme parks, Warner Bros. World™ Abu Dhabi brings together all the
legendary characters from the studio under one roof. From superheroes
such as Superman, Batman and Wonder Woman to beloved cartoon
stars like Bugs Bunny, Scooby-Doo and Fred Flintstone – and more, are
all housed within the 1.65 million sq. ft. theme park along with 29 stateof-the-art rides, interactive family-friendly attractions, unique live
entertainment, multiple dining options and exclusive shopping outlets.

QASR AL HOSN

The lavish A’l Bahar development project, launched in Abu Dhabi in March
2018, is a notable alternative type of leisure destination. A beachfront
leisure, wellness and retail site, it offers a variety of food and beverage
outlets, an inflatable water park (AquaFun) and a range of sports facilities,
including an outdoor gym, basketball and volleyball courts, and soccer
grounds.

OTHER ATTRACTIONS
Louvre Abu Dhabi Museum

AQUA FUN PARK
The capital’s first inflatable water park, Aqua Fun features an obstacle
course with slides, ramps, bridges, steps, jumps, balloons and monkey
bars as part of the “I AD” campaign. A good option for those who are
looking to spend a day surrounded by sun, sea and sand, or for a challenge
to push their body to its physical limits and test their sense of balance,
coordination, core and functional movements, without even having to set
foot in a gym.
34

Al Sadeem Astronomy Centre
Ghantoot Polo & Racing Club
Hawksbill Turtles
Heritage Village
UAE Currency Museum – Central Bank of the UAE
Women’s Handicrafts Centre

Department of Culture and Tourism - Abu Dhabi

The historical Qasr Al Hosn Fort, which extends over a whole city block,
permanently opened its doors to the public in December 2018 after
being transformed into a museum following intensive conservation and
restoration work. Qasr Al Hosn is the oldest and most significant building
in Abu Dhabi, housing the city’s first permanent structure; a landmark that
offers an invaluable glimpse into the history and culture of the Emirate of
Abu Dhabi. It is a National monument that encapsulates the development
of the Emirate from a settlement reliant on fishing and pearling in the 18th
century, to a modern, global metropolis, with displays of artefacts and
archival materials dating back far as 6000 BC.

A’L BAHAR

35

Chapter 3:
Tourism Sector Development

NEW HOTELS
ESTABLISHED
IN 2018

JUMEIRAH AT SAADIYAT ISLAND

293
ROOMS

SAADIYAT ROTANA RESORT
& VILLAS

340
GRAND HYATT EMIRATES PEARL
RESIDENCES
DELUXE

60
ROOMS

ROOMS

GRAND HYATT HOTEL
EMIRATES PEARL

RIXOS SAADIYAT ISLAND

368

378

ROOMS

ROOMS

BEACH ROTANA RESIDENCES
EDITION HOTEL LLC

314

198

ROOMS

ROOMS

PEARL ROTANA HOTEL

315
ROOMS

In 2018, a total of

+10
+2.5K

225
ROOMS

additional hotels
and resorts

36

rooms

Department of Culture and Tourism - Abu Dhabi

ROYAL M HOTEL
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The MoU with the Medical

Tourism Association
(MTA) has facilitated strategic
co-operation between the parties
to develop a medical tourism
proposal for consumer markets
in key international regions,
including Russia, China, India and
the whole GCC. The establishment
of a new Medical Tourism
Association (MTA) office in Abu
Dhabi is part of the agreement.

The positioning of Abu Dhabi as a world leader in medical tourism and
the development of its reputation as the “Most Trusted” medical tourism
destination globally, forms an integral part of Abu Dhabi’s Economic Vision
2030 – a significant step towards the diversification of its future economy.
Not only will this strategic marketing campaign generate awareness,
placing Abu Dhabi squarely on the medical tourism map, but it will also
direct multitudes of patients to the region for treatment.
In collaboration with the Department of Health, the Department of Tourism
and Culture—Abu Dhabi has devised a detailed scheme through which to
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draw patients from around the globe. Using existing resources, infrastructure
and local health experts, the scheme will link healthcare providers in a
programme aimed to prioritise the needs of international patients.
The on-going efforts of the Department of Culture and Tourism—Abu Dhabi
to position the Emirate as a leader in the medical tourism arena has resulted
in the signing of a Memorandum of Understanding (MoU) with the Medical
Tourism Association (MTA) in order to co-ordinate efforts in this respect.
The MoU has already been instrumental in the hosting of the annual World
Medical Tourism Congress (WMTC), which was held in United States in
October 2018.

The purpose of the Medical Tourism Association will drive a stronger
international status for the region in the healthcare, wellness and tourism
industries, through partnerships with businesses in the local industry. The
Department of Culture and Tourism—Abu Dhabi will contribute to this goal in
a variety of ways, including an assessment of the Emirate’s existing medical
tourism strategy, in order to further develop key markets and introduce new
digital marketing campaigns. Promotional road shows throughout China,
Russia and the GCC will support the collaboration as will familiarisation
tours to showcase Abu Dhabi’s medical facilities to strategically
identified buyers.

Department of Culture and Tourism - Abu Dhabi

ABU DHABI - A WORLD-CLASS
MEDICAL TOURISM DESTINATION
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MEDICAL ENTITIES
ESTABLISHED IN THE
EMIRATE OF ABU DHABI
ABU
ABU DHABI
DHABI

AL
AL AIN
AIN

AlAl
Buraimi
Buraimi

Airport
Airport
Area
Area
AlAl
Qattara
Qattara

Zone
Zone
11
Masdar
Masdar
City
City
Zayed
Zayed
Sports
Sports
City
City

AlAl
Mutawaa
Mutawaa

AlAl
Maqam
Maqam

Mussafah
Mussafah
AlAl
Mafraq
Mafraq
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MEDICAL ENTITIES IN ABU DHABI

+5
+5

AlMEDICAL
AlAin
AinAlAlAin
Ain

ENTITIES IN AL AIN

Cleveland
ClevelandClinic
Clinic

IVI
IVIMiddle
MiddleEast
EastFertility
FertilityClinic
Clinic

HealthPlus
HealthPlusDiabetes
Diabetes&&
Endocrinology
EndocrinologyCentre
Centre

Lifecare
LifecareHospital,
Hospital,LLC.
LLC.

Corniche
CornicheHospital
Hospital

Moorfields
MoorfieldsEye
EyeHospital
Hospital
Centre
CentreAbu
AbuDhabi
Dhabi

American
AmericanCenter
Centerforfor
Psychiatry
Psychiatryand
andNeurology
Neurology

NMC
NMCDay
DaySurgery
SurgeryCentre
Centre

Ain
AinAlAlKhaleej
Khaleej

Mediclinic
MediclinicAlAlNoor
NoorHospital
Hospital

Seha
SehaEmirates
EmiratesHospital
Hospital

The
TheAmerican
AmericanSurgecenter
Surgecenter

NMC
NMCRoyal
RoyalHospital
Hospital

Mediclinic
MediclinicAlAlJowhara
JowharaHospital
Hospital

LLH
LLHHospital
HospitalAbu
AbuDhabi
Dhabi

NMC
NMCRoyal
RoyalWomen’s
Women’sHospital
Hospital

SEHA
SEHADiagnostic
Diagnosticand
and
Screening
ScreeningCentres
Centres

NMC
NMCProVita
ProVitaInternational
International
Medical
MedicalCentre
Centre

NMC
NMCSpecialty
SpecialtyHospital,
Hospital,AlAlAin
Ain

Medeor
Medeor24x7
24x7Hospital
Hospital

Sheikh
SheikhKhalifa
KhalifaMedical
MedicalCity
City

Mediclinic
MediclinicAirport
Airport
Road
RoadHospital
Hospital

Etihad
EtihadAirways
AirwaysMedical
MedicalCentre
Centre

Mediclinic
MediclinicAlAlAin
AinHospital
Hospital

Burjeel
BurjeelHospital
Hospital

Fakih
FakihIVF
IVFFertility
FertilityCentre
CentreLLC
LLC

Danat
DanatAlAlEmarat
Emaratforfor
Women
Women&&Children
Children

Cambridge
CambridgeMedical
Medical&&
Rehabilitation
RehabilitationCentre
Centre

Tawam
TawamHospital
Hospital

Department of Culture and Tourism - Abu Dhabi

+25
+25
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FIKRA LABS
OVERVIEW
As part of the mission of the Department of Culture and Tourism – Abu Dhabi
to continue to strengthen the UAE’s position as a global hub, the Department
used the opportunity afforded by UAE Innovation Month (January 2018) to
collaborate in a new initiative to benefit the travel and tourism industry in
the Emirate. The Department, joined by Miral, Etihad Airways and the Abu
Dhabi National Exhibition Company (ADNEC) partnered with Wamda to
launch a new accelerator programme aimed at identifying innovations to
solve specific challenges in the travel and tourism industry.

WINNERS
industry experts and Abu Dhabi’s leading travel and tourism players. At
the end of the 2018 process, a winner was selected by each partnering
organisation, with which they were also invited to work directly. The prize
for each winning start-up amounted to a potential USD 100,000 investment
(forming a 20% equity stake) by the relevant partner along with the unique
opportunity to work directly with one of Abu Dhabi’s leading organisations
towards its becoming an integral part of the Emirate’s travel and tourism
landscape.

Demo Day: the 12 finalist of Fikra Labs pitched to their respective partners
their final solutions and four start-ups were announced the winners for the
final iteration of the accelerator program.

Each of the winning teams received
$100,000 of equity investment and are now
getting ready to closely implement their
projects with their respective partners.

THE MENA START-UPS INCLUDED

The initiative, titled FIKRA Labs, has been taking place across multiple
phases and has been open to start-ups across the Middle East North Africa
(MENA) region. Following the initial registration and screening process,
selected participants normally take part in a four-week incubation process
where they tackle specific travel and tourism challenges put forth by the
Department and its three partners. The 2018 participants received mentoring
on their ideas throughout the event, as is the case annually, as participants
refine their business plans and develop prototypes in partnership with

Founders
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APPLICATION

FILTERING

DEMO DAY & FINAL AWARD

INTERVIEWS & SHORTLISTING

ACCELERATION

Financial Center Partner

BOOTCAMP

Tapklik Technologies
Mentored by DCT Abu Dhabi

Arabot
Mentored by Etihad Aviation Group

Tapklik is a real-time programmatic marketing platform that measures the
performance metrics of campaigns and use data to better re-target the
audience offering higher conversions on marketing campaigns.

Their solution provides Etihad with a chatbot, located at several Etihad
touchpoints, to get real-time feedback from customers or travelers and
provide immediate solutions.

ViaFone Technologies
Mentored by ADNEC

Scene
Mentored by Miral

A chatbot platform that communicates with customers, offering timely
information about events (exhibitions, conferences and corporate events)
they are attending as well as activities to do in Abu Dhabi.

This city-discovery application allows users to search for activities or
events happening in their cities and book them.

SELECTION

Powered by

Department of Culture and Tourism - Abu Dhabi

PROCESS
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THE EMIRATI EXPERIENCE
A UNIQUE TOURISM PROPOSAL

The Emirati Experience is a range of tours planned and presented by
Emiratis within the capital. Visitors and residents are invited to step into
Emirati culture, heritage and history through a selection of authentic Emirati
experiences, engaging in personal encounters with the land, its people and
their lifestyle.

Abu Dhabi

Al Foah

Al Dhafir Hall
Al Ain-Souq
Al Ain

Meet at Al Dhafir Hall at

8:00 AM

Arrive to Al Foah at

9:00 AM

Guided Tour

9:00-10:30 AM

Depart to Al Ain Souq

10:30 AM

Roam around Al Ain Souq 11:00-12:00 PM
Lunch at the Bus and leave 12:00-1:00PM
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Emirati tour guides have designed the travel programmes specifically for the
initiative. This once-in-a-lifetime opportunity for visitors exposes them to a
unique glimpse of Emirati culture, heritage and history.
Visitors can book for the Emirati Experience online directly. The programme
allows visitors to encounter first-hand the everyday life and customs of the
Emirati people, with carefully planned itineraries that include access to
local highlights throughout Abu Dhabi.
Emiratis who are interested in hosting guests are required to first obtain a
tour guide license, after which they can upload their proposals for specific
excursions. Experiences can range from simple cultural immersions, to
daylong journeys, to long trips and will cater for a variety of skill levels, ages
and interests.

Department of Culture and Tourism - Abu Dhabi

DISCOVER
AL AIN ITINERARY
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FACTORY TOUR EXPERIENCE NOW
OPEN TO VISITORS

This addition will further expand Emirati Experiences, giving visitors to Al
Ain the chance to tour the Al Dana Leather Products LCC factory. For a
minimal fee, dedicated tour guides escort visitors for a behind-the-scenes
look at the handcrafting of Emirati leather products.
The 90-minute tour culminates in a visit to the Al Dana Leather Products
shop, where souvenirs including some of the factory’s signature leather
products can be purchased.
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Department of Culture and Tourism - Abu Dhabi

In a signing ceremony at the Arabian Travel Market (ATM), the Department
of Culture and Tourism—Abu Dhabi entered into a Memorandum of
Understanding (MoU) with the Al Dana Leather Products LLC, an affiliate of
Al Mandoos.
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CRUISE TOURISM
The Abu Dhabi cruise industry has experienced phenomenal growth since
the Emirate welcomed its first cruise liners in 2006. New tourist attractions,
infrastructure projects and the opening of Abu Dhabi’s new Cruise Terminal
at Port Zayed all form part of a comprehensive development plan to secure
Abu Dhabi’s position as a world-class cruise destination. The cruise port
recently added to the island of Sir Bani Yas has given a boost to the region
and further enhanced its standing as a popular destination. Sir Bani Yas is
one of the UAE’s largest natural islands and possesses three luxury resorts,
which provide a range of activities for guests of all ages.
The cruise terminal provides numerous cultural attractions and
entertainment options – as does the Emirate’s burgeoning array of hotels
and resorts, all within easy reach. Sir Bani Yas Port can accommodate two

large cruise liners, plus one smaller craft, with a total capacity of 4,500
passengers. For disembarking passengers with scheduled Etihad Air flights,
the terminal has airline check-in counters. Visitors can conveniently checkin luggage well ahead of their arrival at the airport, freeing them to enjoy the
facilities, which include a Majlis, a souvenir and duty-free shop, as well as a
play area. Transport needs are catered for with a taxi rank and bus terminal.
During the 2017 season, a total of 329,105 passengers stopped over, with 152
cruise liners calling at Abu Dhabi. Those numbers increased by 7.6% during
the 2018 season, with 354,013 tourists stopping over though 135 ship visits.
Port Zayed accounted for the bulk of the visitors (263,109 visitors across
96 ship calls), while Sir Bani Yas Island attracted 90,904 visitors across 39
cruise liner visits.

A WORLD-CLASS WINTER SUPERYACHT DESTINATION
Abu Dhabi’s global visibility as a world-class winter destination for
super-yachts received a well-deserved boost after the Department of
Culture and Tourism –Abu Dhabi successfully negotiated a campaign to
host the Monaco Yacht show in the Emirate from 25 - 28 September 2018.
The 3-day exhibition brought together yacht buyers and suppliers, with
more than 36,400 registrations, including over 40 new builders entering
the field in what has become one of the most famous yacht exhibitions in
the world. Also present was a special interest team from Abu Dhabi, as
were Emirates Palace and Yas Marina teams.

Yacht buyers and suppliers registrations
More than

The Abu Dhabi delegation held meetings with yacht tour operators,
encouraging them to recommend Abu Dhabi as their top winter
destination. The delegation also engaged with yacht travel agents to
ensure Abu Dhabi is being highlighted as a key winter ‘super-yacht’
destination in their itineraries.

135 VESSELS

New builders

354,015

2018 CRUISE PASSENGERS

329,538

p7.4%

2017 CRUISE PASSENGERS

UNIQUE TOURS INITIATIVE

26%

90,904
SIR BANI YAS

CRUISE PASSENGERS BY
HOME PORT AND PORT OF CALL

74%

263,111
MINA ZAYED

36%

126,186
HOME PORT

Home port refers to a port from which a cruise ship loads passengers and
begins its itinerary, and to which it returns to disembark passengers upon
conclusion of voyage.
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64%

227,829
PORT OF CALL

MOSQUE TOUR
The Mosque Tour is the first of its kind in the region, offering visitors
a unique opportunity to discover the majestic architecture of the Abu
Dhabi mosques that span centuries of Arab-Islamic cultural influence.

TAXI TOURS
The Taxi Tours provide visitors with customised city tours by taxi,
guided by experienced and well-informed drivers. This allows visitors
to effortlessly explore the city while receiving all the information
they require.

Department of Culture and Tourism - Abu Dhabi

CRUISE PASSENGERS BY PORT

The Unique Tours initiative was established to afford guests exclusive
opportunities to explore the Emirate from new perspectives, so that
Abu Dhabi can continue to give visitors exciting and unforgettable
experiences. These programmes have been developed in close
partnership with strategic stakeholders such as AWQAF, the Department
of Transport and various private entities. The Department continues to
identify and create further special interest tours based on the interests
of the target market. The Mosque Tour and the Taxi Tours, along with
Careem and food and beverage tours, are just some of the unique and
innovative tour programmes currently on offer.
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PARTNERS
ODEON TOURS

AIR BALTIC

The Department of Culture and Tourism—Abu Dhabi established a
partnership with Odeon Tours in collaboration with Ural Airlines, to provide
direct charter flights from Moscow to Abu Dhabi.

The Department of Culture and Tourism—Abu Dhabi entered into an
agreement with Air Baltic upon the airline’s announcement that it was
resuming direct flights between the Latvian capital Riga and Abu Dhabi.
Available in winter (from 28 October to 30 April 2019), the direct route will
also bring in travellers from Estonia and Lithuania through the carrier’s
secondary hubs in Tallinn and Vilnius. Air Baltic is expected to fly in up to
10,000 passengers during the abovementioned period, an estimate based on
the previous year’s figures, which saw almost 7,000 new visitors from the
Baltic states landing in Abu Dhabi during a similar direct flight campaign.

Odeon Tours has also signed an agreement with Yas Experiences. Ferrari
World Abu Dhabi tickets will be offered with every holiday package booked.
This is set to bring a projected 10,000 extra visitors to Abu Dhabi via Odeon
Tours alone during the period October 2018 to April 2019. In October, the
Department of Culture and Tourism—Abu Dhabi held an official ceremony at
Abu Dhabi Airport to welcome the arrival of the first ever Ural Airline charter
flight from Russia. To mark this milestone, an Ayala band performed at the
event, with further entertainment provided by two well-known Ferrari World
characters from Yas Island.
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LANDMARK
PARTNERSHIP

signed an agreement with

Yas Experiences
a projected

10,000

extra visitors

27th of October

official ceremony of the first ever
Ural Airline charter flight from Russia

to resume direct flights between

Latvian capital

the
Riga and Abu Dhabi

bringing in travellers
from Estonia and Lithuania

is predicted to fly in up to

10,000 passengers

Department of Culture and Tourism - Abu Dhabi

PARTNERSHIP
WITH AVIATION
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IMPROVED HOTEL CLASSIFICATION
In 2018 Department of Culture and Tourism—Abu Dhabi improved the
classification system for Abu Dhabi hotels in order to boost tourism in the
Emirate.
The new classification system, developed in close consultation with hotel
partners, extends to hotels, hotel apartments and resorts. It seeks to become
a proactive tool for facilitating and empowering organisational flexibility,
while ensuring excellent service delivery. The classifications include
mandatory rating, scoring and benchmarking, as well as guest experience
and sentiment indices.
The classification system is intended to help guests make informed travel
and leisure decisions by providing guidance on accommodation based
on amenities, infrastructure and service levels. The system is accessible
online and is expected to motivate the delivery of high-quality hospitality, to
raise industry standards and to encourage on-going improvements within
the sector.

NEW VISA REGULATION
The Department of Culture and Tourism – Abu Dhabi has developed a new
policy framework to streamline the new, advanced tourist visa introduced
in 2017. This will regulate the management of tour operators and handle
visa quotas. The initiative was undertaken in collaboration with the Federal
Authority for Identity and Citizenship and has helped organise the application
process, reducing violations by setting out requirements for tour operator
visa quotas. To increase mutual tourism, investment and trade, the UAE has
exempted 48 countries from entry visa requirements.

The Department of Culture and Tourism – Abu Dhabi is constantly updating
tourism sector stakeholders with information on existing and upcoming
projects, products, gap analyses and “quick win” recommendations. These
include tourism opportunities and initiatives (such as the Emirati Experience).
Products are being redeveloped to keep up with the times, as are Abu Dhabi
souvenirs. These awareness campaigns keep the stakeholders (which
include major developers, the private sector, tour operators, hotels and
government entities) aligned to the Emirate’s goals and visions.
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Department of Culture and Tourism - Abu Dhabi

KEY STAKEHOLDERS IN THE
TOURISM INDUSTRY
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LEISURE EVENTS
Abu Dhabi is well on its way to becoming one of the world’s premier event
destinations. Leading campaigns secured by the Department of Culture
and Tourism—Abu Dhabi include the Formula 1 Etihad Airways Abu
Dhabi Grand Prix, the Abu Dhabi Food Festival, the Abu Dhabi HSBC Golf
Championship, as well as the acclaimed Abu Dhabi Classics programme.
The Department of Culture and Tourism—Abu Dhabi is continuously
presenting effective Events Calendars to secure new events, collaborating
with a diverse cross-section of new and existing stakeholders, in order to
showcase the city and draw multitudes of visitors into the region.
Abu Dhabi’s annual Events Calendar, created in partnership between the
Abu Dhabi Government and local and international event communities,
along with the commercial and industrial sectors, aims to achieve two
key objectives:

To attract and maintain events that drive many overnight visits
Abu Dhabi continues to strengthen its portfolio by:
Expanding existing large-scale signature events
Implementing campaigns to win bids to host major international
conferences, theatrical productions and cultural exhibitions
Nurturing the growth of new and innovative events that engage the
community and bolster Abu Dhabi’s international profile
Identifying and developing strong industry enablers and programmes to
support the growth of event initiatives
56
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To firmly anchor Abu Dhabi as a leading host of world-class events
through its ever-growing expertise
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HIGHLIGHTS
OF THE 2018
CALENDAR
2018 ANNUAL EVENTS
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HONG KONG AND SHANGHAI
BANKING CORPORATION (HSBC)
GOLF CHAMPIONSHIP
The Abu Dhabi HSBC Championship is a European tour that brings together
some of the world’s top golfers for an intense 4-day tournament. This year’s
tournament, hosted by the Abu Dhabi Sports Council and organised by PGA,
took place between the 18 and 21 of January 2018 at the Abu Dhabi Golf

LIWA – MOREEB DUNE

RED BULL AIR RACE

The 7-day Festival of Dune Challenges attracts the region’s best and most
powerful off-road vehicles and drivers. The Festival stretched from 28
December 2018 – 5 January 2019 and included drag races, bike races,
motor-cross events, camel and horse races classic car competitions, as
well as the Moreeb track for freestyle drifting. Liwa Sports Club ran the
initiative with the main event featuring a race to the top of one of the world’s
highest sand dunes – the Moreeb Dune, whose name can be translated as
“Terrifying Mountain”.

Hosted by the Abu Dhabi Sports Council and sponsored by Hamilton, DHL
and AirBP, the 11th Abu Dhabi Red Bull Air Race took place at the city’s
Corniche from 2 – 3 February 2018. A crowd of 57,226 spectators took in
the action from the purpose-built race village at the edge of the Corniche
breakwater. Additional entertainment was provided for visitors at adjacent
Fan Village which provided alternative recreation.

Club, welcoming 126 players and attracting a crowd of 76,000 spectators,
demonstrating its status as one of the biggest events on the PGA European
Tour calendar.

Department of Culture and Tourism - Abu Dhabi

The Abu Dhabi Events Calendar experienced continued growth in 2018,
reflecting an increased number of of annually recurring citywide flagship
programmes. These annual events continue to feature the best among both
home-grown and international touring productions – while citywide flagship
initiatives have formed the tent pole platforms and programmes needed to
attract large-scale event attendance and industry participation.
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ABU DHABI TOUR - CYCLING

CULTURAL SUMMIT ABU DHABI

The 4th edition of the Abu Dhabi Cycling Tour took place from 21 – 25
February 2018. Hosted by the Abu Dhabi Sports Council, the cycling race
was held across four stages throughout the Emirate, with routes alternating
from desert to sea and from the mountains to the city. The tour spotlighted
the capital’s top landmarks (the Sheikh Zayed Grand Mosque, the Corniche
and the Yas Marina Circuit) as well as major heritage sites, such as the Liwa
and Al Ain oases and the path up Al Ain’s Jabel Hafeet Mountain. The tour
hosted 524 participants and attracted 3,500 spectators at the tour’s official
fan zone Nation Towers alone.

International leaders from the arts, media, public policy and technology
converge on the Emirate in April each year to attend Abu Dhabi’s Culture
Summit, organised by the Department of Culture and Tourism—Abu
Dhabi. The aim of the summit is to identify ways in which culture can raise
awareness, build bridges and promote positive change across the world.

INTERNATIONAL TELECOMMUNICATION UNION
(ITU) WORLD TRIATHLON – ABU DHABI

IDEAS ABU DHABI
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The 2018 event took place from 8 – 12 April and accommodated 450
delegates from 80 countries. The participants included internationally
acclaimed visual artist Idris Khan, Academy Award-winning composer and

events took place – including age-group races, junior races, a 1km family
fun run, as well as dedicated para-athlete and Special Olympic events.
Additional entertainment was provided through a range of family-friendly
entertainment programmes for spectators and supporters at the Event
Village which also incorporated food trucks and a Kids’ Zone.

Ideas Abu Dhabi, a 2-day international event aimed at exploring the most
important ideas and innovations sweeping the globe, is part-festival and
part-conference. The event was organised by Tamkeen and hosted in Abu
Dhabi’s New York University. The 2018 “Festival of Ideas” was packed
with talks, workshops, activities, music and food. Notable speakers and
intellectuals attended both the festival and the invitation-only forum, which
comprised discussions on significant social, scientific and technological
ideas and advances with which to shape the future.

Department of Culture and Tourism - Abu Dhabi

Abu Dhabi’s 4th consecutive ITU World Triathlon Series, hosted by Abu Dhabi
Sports Council (ADSC), took place from 2 – 3 March 2018 at the Yas Marina
Circuit, attracting 7,700 spectators and 2,500 participants from the Republic
of South Africa, Spain, France, the Netherlands, the United Kingdom and
Australia. Participating athletes took part in a variety of events. Aside from
the elite men’s and women’s races, a series of other even competitive

conductor Tan Dun, MacArthur Award-winning choreographer Liz Lerman,
former United States Secretary of State Madeleine Albright, HE Dr. Anwar
Mohammed Gargash, UAE Minister of State for Foreign Affairs as well as
HE Dr. Zaki Anwar Nusseibeh, UAE Assistant Minister of Foreign Affairs and
International Cooperation.
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ABU DHABI INTERNATIONAL
BOOK FAIR (ADIBF)

An initiative of the Abu Dhabi Music and Arts Foundation (ADMAF), this
annual cultural celebration reaches out across the world through a number
of joint commissions and international performances that promote Arabic
music, art and culture. The 2018 festival, which ran under the theme “Year
of Zayed”, hosted 16 events between the 8 – 20 March and welcomed
approximately 12,000 attendees.

The Department of Culture and Tourism—Abu Dhabi organised this 5-day
international event that launched on the 25 April, providing a marketplace for
the publishing industry in the Middle East and North Africa. Both exhibitors
and visitors benefit from the Book Fair, which included venues such as eZone
(the latest in electronic media and digital content) and the Illustrator’s Corner

LIWA DATE FESTIVAL

ABU DHABI CLASSICS

The 14th edition of the Liwa Dates festival, organised by the Department of
Culture and Tourism—Abu Dhabi’s Committee for Cultural Programmes and
Heritage Festivals, was held from 18 – 28 July 2018. The festival once again
featured a range of internationally acclaimed Emirati heritage activities and
competitions. In particular, the Festival is widely recognised as a prominent
gathering place for individuals and companies interested in palm trees
and date production. It remains a popular forum for learning about Emirati
customs and traditions as well as providing an opportunity to discover local
industries and handicrafts.

The annual Abu Dhabi classical music season ran from October to April,
bringing numerous world-class national and international performers and
orchestras to Abu Dhabi. The latest season of classical and traditional
music, which incorporates Abu Dhabi Classics as well as the concert series
Emirati Music, Umsiyat and Bait Al Oud, attracted 2,967 attendees.

(where local and international talent showcase their work and learn from
market leaders). A host of intellectual and cultural programmes attracted
125,951 attendees from UAE alone, clearly highlighting the potential of this
market and its opportunities for international exhibitors.

Department of Culture and Tourism - Abu Dhabi

ABU DHABI FESTIVAL –
ABU DHABI MUSIC AND ARTS FOUNDATION (ADMAF)

63

Chapter 4: Leisure Events

MIDDLE EAST GAMES CON
Games Con, a 3-day regional event organised by Informa with the support
of the Department of Culture and Tourism—Abu Dhabi with event partners
Virgin Radio, Costa Coffee and others, took place in Abu Dhabi from 25
– 27 October 2018. The event attracted 15,000 visitors and included an
entertainment stage, many interactive experiences, a cosplay, as well as
competitions for pro-gamers. Competitions included:

TASTE OF ABU DHABI
Tekken 7; AOC Fighter Challenge
Dragonball Fighterz; AOC Fighter Challenge
Mortal Kombat X; AOC Fighter Challenge

Organised by Turret Media, this popular annual festival was held in Yas
Island’s Du Arena from 8 – 10 November. 18 top restaurants participated
in the festival of food, drink and live music. Celebrity chefs such as Eric
Lanland, Sanjeev Kapoor and Jenny Morris participated in the festival
which attracted 15,000 attendees.

Super Smash Bros.; AOC Fighter Challenge
GPN Live Rocketleague; ASUS Live Dota 2 Esports (Pro-Finals); Red Bull
Player One LoL Tournament; CS:GO by Nasr ESports Tournament Bootcamp;
AOC Fighter Challenge

Street Fighter V, AOC Fighter Challenge

TRADITIONAL HANDICRAFTS FESTIVAL
Abu Dhabi’s Traditional Handicraft Festival ran for its 5th year in the Emirate,
featuring folk bands performances, musical evenings, heritage and cultural
programmes, live performances, and workshops and demonstrations
by craftsmen and women. The Festival, organised by the Department of
Culture and Tourism – Abu Dhabi from 1 – 17 November 2018, highlighted the
importance of handicraft products to the UAE’s heritage, and called on the
public to support the development and preservation of the UAE’s national
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ABU DHABI ART
heritage. Among the heritage items highlighted during the festival were Yola
and Arabic Coffee-making contests, Falconry shows, craft demonstrations
involving the use of palm tree fronds and natural fibers, as well as the crafts
of Talli, spinning and weaving (especially Sadou), pottery making, ornament
and jewellery making, carpentry and leather crafts.

The Department of Culture and Tourism – Abu Dhabi organised the emirate’s
10th annual Art Fair from 14 to 17 November 2018. The 4-day event featured
a range of new initiatives, leading artists and curators. The Fair showcased
innovative exhibitions from established local and international galleries,
catering to both established and emerging collectors.

Department of Culture and Tourism - Abu Dhabi

Injustice 2; and the DELL Fortnite Challenge
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SHEIKH ZAYED HERITAGE FESTIVAL

Al Samha Heritage Festival is a 7-day cultural event which encourages
interaction with the public. Organised by the Emirates Heritage Club and
hosted at Abu Dhabi’s Samha Youth Centre, the 9th edition of the festival
was held from 18 – 25 October and comprised of over 20 different types of
activities. The public was presented with a variety of theatrical productions,
school programmes, heritage and environmental programmes, cultural and
heritage competitions, sporting activities and children’s entertainment.

Organised by Ministry of Presidential Affairs, the Sheikh Zayed Heritage
Festival was held from 30 November 2018 – 26 January 2019 to coincide with
the UAE’s National Day. The festival celebrated the “Spirit of the Union”
through a wide array of festivities, one of the highlights of which was an area
dedicated to displaying replicas of historic UAE monuments and buildings,
reflecting the development and growth of Emirati society from ancient times
to the prosperous, modern society it has become.

THE ETIHAD AIRWAYS FORMULA 1
ABU DHABI GRAND PRIX

FIFA CLUB WORLD CUP UAE

Hosted by Abu Dhabi Motorsports Management (ADMM) with sponsor
Etihad Airways, 2018’s world famous Formula 1 Grand Prix was attended by
a massive 60,000 guests.. The Grand Prix, won by United Kingdom’s Lewis
Hamilton, took place on Abu Dhabi’s Yas Island from 23 – 25 November 2018.
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A series of after-race concerts titled “Yasalam” celebrated the end of the
event with a concert featuring famed international artists such as Sam
Smith, The Weeknd and Guns N’ Roses.

The Emirate of Abu Dhabi proudly hosted the 15th FIFA Club World Cup
from 12-22 December 2018. Held in stadiums in Al Ain and Abu Dhabi City,
the international FIFA-organised tournament saw top clubs from the six
federations competing and included national league champions, Al Ain
Football Club.

Department of Culture and Tourism Abu
- AbuDhabi
Dhabi

AL SAMHA HERITAGE FESTIVAL
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The Mubadala World Tennis championship, now in its 10th year, was first
launched in Zayed Sports City in 2008. Sponsored by Mubadala Investments,
the 2018 event was held from 27 – 29 December. Venus Williams prevailed
over her sister Serena in their first ever Abu Dhabi match, also attended
by the men’s overall champion Novak Djokovik and Rafael Nadal who took
4th place.

WINTER WONDERLAND – GALLERIA
The Winter Wonderland event, held at the Galleria’s Waterfront Promenade,
was organised by Mubadala Investments and provided visitors with a
festive array of fun activities from 13 - 16 December 2018. The event included
parades, music and roaming ballet performances, as well as a snow zone
and a variety of children’s art and craft workshops.
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AL DHAFRA FESTIVAL
The Department of Culture and Tourism – Abu Dhabi Committee for Cultural
Programs and Heritage Festivals organised the Al Dhafra Festival which
took place from 17 December 2018 – 1 January 2019. The event comprised
of an array of heritage activities, along with a traditional market for the
UAE’s heritage industries and children’s IP shows. Camel auctions, camel,
saluki and horse racing events were held at the festival, as were falcon
competitions, along with date competitions, poetry recitations, photographic
exhibitions and traditional music performances.

Department of Culture and Tourism Abu
- AbuDhabi
Dhabi

MUBADALA WORLD TENNIS
CHAMPIONSHIP
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ADVANTAGE ABU DHABI
EVENTS FUND
The Department of Culture and Tourism—Abu Dhabi’s introduction of a
new multiyear grant, Advantage Abu Dhabi Events Fund, aims to further
boost the Emirate’s appeal as a tourism destination by providing funding for
leisure and entertainment events. Driven primarily by the private sector, the
initiative will involve public and private partnerships in a move to support
the hosting of high impact events in the Emirate. The long-term objectives
of this incentive-run programme include the development of recurring
events, fostering content and programme innovation for both new and
existing festivals and conferences – along with the overall improvement of
the audience experience. This new scheme (which is open to all entities
involved in the retail and events industry, including venues and IPR
owners) will also encourage the curation of content and programmes for
sustainable and multidisciplinary events. An initial grant of AED 10 million
has set the programme in motion and further sums will be made available as
it progresses.

Advantage Abu Dhabi was
responsible for securing +11
incremental events/partnerships,
drawing a crowd of

+151K

attendees, with investments from
the private sector totalling
AED
70

31.9 million

1
2
3
4
5
6

GamesCon
by Informa ME
Sparkles of India
by Yak Events
All Day Live!
by Yak Events

LOCATION
Abu Dhabi National
Exhibition Centre (ADNEC)

EVENT

7

Emirates Palace Hotel

9
Du Forum, Yas Island

Pink Fong Show
by Xceed

Bawadi Mall, Dalma
and Al Wahda

Nickelodeon Expo
by MBC Group

Marina Mall

Al Beit Aboona
by MBC Group

Al Raha Theatre

10
11

7

Tomorrowland
by Envie

Du Forum, Yas Island

Festember

Water Front Park
next to Louvre

Timeout
Restaurant Week

Various Restaurants
around Abu Dhabi

Zomato Food Online
and In-dining
Experiences

Various Restaurants
around Abu Dhabi

World of Food
Abu Dhabi

Um Al Emarat Park

8

8

LOCATION

5
2

3

4
11
6

1
9

10

Various Restaurants
around Abu Dhabi

Department of Culture and Tourism - Abu Dhabi

EVENT
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RETAIL
FAIRS

THE RAGE
Abu Dhabi’s second Rage Fashion Festival took place from 27 February –
2 March 2018 at Zayed Sports City. The festival, which was organised by
Mass Events to cover fashion, food and entertainment, was successful in
drawing in 10,000 visitors. The event included Abu Dhabi’s first ever coffee
festival, hosting a series of coffee vendors who exhibited a range of different
coffee varieties, brands and related products. Aside from coffee, food and
entertainment, the festival showcased new trends in fashion clothing,
jewellery and accessories for men and women.

Mirbad is a charity initiative founded by a group of young Emirati girls and
supported by the Department of Culture and Tourism—Abu Dhabi. The
biannual event is in the form of a traditional souq with a modern twist and
provides an authentic retail experience. The first edition of the event, titled
Cirque Du Mirbad was held at Al Maryah Island from 1 – 3 February 2018.
The second edition, titled Mirbad Circa 1925 was held shortly thereafter,
from 25 – 26 May 2018 at Manarat Al Saadiyat. Aside from food outlets,
Mirbad displayed products from both local and international vendors,
fashion designers and jewellers.

FESTEMBER
Festember’s two 2018 events provided a vibrant festival of art, food, music
and fashion catering for all age groups. Project Warehouse, the first event,
was held at Warehouse 416 during Ramadan (23 – 26 May 2018). The second
festival, held in partnership with the Department of Culture and Tourism—
Abu Dhabi, took place from 5 – 9 December 2018 as part of the Abu Dhabi
Food Festival at the Louvre’s Waterfront Park. The exciting mix of food and
beverage, retail and entertainment drew in a crowd of 14,000 visitors who
enjoyed the wares of 40 retail vendors, a host of local and international food
events, as well as numerous music performances by local artists such as
Jay Abo.
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MIRBAD
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MOTHER OF THE NATION PAVILION
The pavilion was designed to help visitors experience the “spirit” of the
Festival, providing an in-depth look into Her Highness’s countless initiatives
and accomplishments. The exhibition took attendees on a journey through
history, highlighting the impact of powerful Emirati women and their roles in
society in accordance with the celebrated work and values of HH Sheikha
Fatima bint Mubarak.
In addition to the specially curated exhibition, the pavilion hosted over
20 acclaimed speakers covering topical discussions that attracted
approximately 660 attendees over a 10-day stretch. Notable speakers
participating included Hala Kazim wand Alya Al Mansoori.
In collaboration with the Minister of Food Security HE Mariam Al Muhairi,
the Mother of the Nation Festival presented “ALZAD: World of Food”, which
represented the values of HH Sheikha Fatima bin Mubarak in encouraging
healthy eating patterns. This initiative, which drew 33,000 visitors, aimed to
instil the importance of supporting local organic farms and products within
the United Arab Emirates.

HAPPINESS ZONE

MOTHER OF THE NATION FESTIVAL
The 3rd edition of this annual festival, held from 22 – 31 March 2018, honoured
the invaluable contribution to the nation of Her Highness Sheikha Fatima
bint Mubarak, celebrating and highlighting the example set by her life,
values and work.
The latest festival saw an attendance of 150,000 visitors across a 100,000m²
festival space along the Corniche. It offered a range of signature events
and venues, including the MOTN Pavilion, a Souq area, a Happiness one, a
Progress and a Retail Zone as well as Food and Beverage Zones.
The Festival collaborated with Intel to launch the first ever Intel Drone Show.
500 drones hovered overhead, story-boarding the values and vision of HH
the late Sheikh Zayed in a 5-minute long display.
Entertainment at the festival included up to 100 performances a day over
weekends, with an average of 80 performances during normal work days.
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ENTERTAINMENT
Four stages were erected to ensure a memorable entertainment experience,
with signature events being distributed between the main stage, the
amphitheatre, the happiness stage and a pop-up stage, with roaming and
tunnel performers active throughout the venue. Well known performers such
as Majed Al Muhandes, Myriam Fares and Eidha Al Menhali entertained
the visitors, along with gifted emerging artists from within the United
Arab Emirates.

FOOD AND BEVERAGE / SOUQ AREA
87 Food and Beverage outlets were strategically positioned throughout the
festival site, with a wide range of products from 44 different retail brands
being made available to shoppers. There was a particular emphasis on
home-grown brands.

Department of Culture and Tourism - Abu Dhabi

FLAGSHIP CITY WIDE
INITIATIVES

This section, focusing on the youth, comprised 16 themes with features
ranging from giant swaying flowers to high-flying offshore zip lines.
The activities were intended for all ages and created a pleasant family
environment for the over 44,700 attendees.
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Abu Dhabi Summer Season has grown from a small event-led programme
to a citywide initiative, aiming to place the emirate on the map as a popular
summer destination. Now in its 5th consecutive year, the Abu Dhabi Summer
Season events were spread out over 6 weekends from June to September.
With the participation of 56 hotels, 20 shopping malls and 6 leisure attractions
– including internationally renowned Warner Brothers Ferrari World and Yas
Waterworld – the campaign successfully received 90,000 visitors.
Entertainment events included music concerts and family shows, some
of which were offered free of charge while contests such as “Unbox the
Amazing” boosted the retail sector by encouraging visitors to spend time
(and money) at malls around the emirate.
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A series of new themed events were debuted in the Summer Season,
including Tomorrowland, Sparkles of India, All Day Live, Nickelodeon Kids
Expo, Al Beit Aboona and Pingfong. 20 participating malls, with a total
of 968 retailers, offered shoppers discounts of up to 80%. Another new
accomplishment by the ADSS was the issue of seasonal passes to visitors,
allowing access to 16 tour and theme park activities featured in the Summer
Season programme. The passes were issued through partnerships with
locally owned tourism destination management companies.
Zomato, the world famous restaurant finder, joined as a partner and
successfully secured 102 promotions for the event from 176 food and
beverage partners.

550,355 coupon
entries and generating
AED

137,000,000

Department of Culture and Tourism - Abu Dhabi

ABU DHABI SUMMER SEASON

An additional initiative
launched across 12 malls was
Unbox the Amazing, with the
game show receiving
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UAE NATIONAL DAY CELEBRATIONS
With support from both private and public sectors, the Department of Culture
and Tourism – Abu Dhabi set up a citywide campaign to activate the emirate
through a series of events and activities celebrating the UAE’s 47th National
Day. Leading venues and attractions, hotels, malls, and food and beverage
outlets participated in the event. A total of 28 hotels took part, making 40
different promotional offers available to guests. Yas Marina Circuit and
the Ministry of Presidential Affairs ran celebratory events throughout the
city, which culminated in a drone lightshow. For the first time in the UAE, 40
drones used fireworks to project the symbol “UAE 47” in the night sky, as
part of the city’s 10-minute fireworks display. The fireworks at the Abu Dhabi
Corniche attracted over 60,000 visitors (an almost 200% increase over the
previous year’s 23,000 visitors).

In 2018, the Department of Culture and Tourism—Abu Dhabi joined in
festivities for the National Day celebrations of neighbouring Kingdom
of Saudi Arabia (20 – 23 September 2018) and Oman (25 – 28 November
2018), honouring these significant source markets for Abu Dhabi through
welcoming celebrations at the borders and airports as well as a number
of dedicated campaigns. The festivities, some of which coincided with
the UAE’s National Day, were aimed to encouraged visits from the two
countries and also served to enhance their Abu Dhabi experience. The KSA
celebrations included welcoming performances for visitors at Abu Dhabi
International Airport, as well as firework displays on the Corniche at Abu
Dhabi and Yas Island. Celebrations for Oman’s National Day included poetry
nights performed by Omani poets, as well as stage performances by the
popular Omani artist Al Mayas at the Al Ain National Traditional Handicraft
Festival.
One of the marketing initiatives was the development of the Glam Nation
campaign, which increased sales by AED 900,000 during the 4 days of the
KSA National Day festivities. The citywide beauty shopping promotion
focused on Health & Beauty, Cosmetics, Perfume & Oud stores, with 6 malls
and 400 retailers participating in the campaign.
In total, the two National Day campaigns attracted 280,000 participants.
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KSA, OMAN & UAE NATIONAL DAY
CELEBRATIONS
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The Department of Culture and Tourism—Abu Dhabi unveiled the Emiratewide retail campaign “#AbuDhabiGP Celebrating 10 Years of Formula 1” to
mark the 10th year of the Formula 1 Etihad Airways Abu Dhabi Grand Prix from
15 – 25 November 2018. Over and above the race weekend, the campaign
included retail promotions such as City Deals, citywide activations such
as the Yasalam Pit Stop at Al Bahar, Yasalam Super Taxis, and special
promotions such as that of Zomato.
The 10-day campaign extended the overall F1 season beyond the borders of
Yas Island and the racecourse, going live in over 35 hotels, 6 malls and over
20 landmark venues across Abu Dhabi and Al Ain. #AbuDhabiGP gave the
event maximum exposure to visitors, engaging them in an all-encompassing
experience that generated over 9.1 billion social media impressions.
The emirate’s first ever Yasalam Pit Stop hosted at A’l Bahar, organised by
the Department of Culture and Tourism—Abu Dhabi, attracted over 25,000
80

residents and visitors during its 9-day run. The venue featured 28 live music
performances, which ranged from emerging regional acts to prominent GCC
artists such as Daff, DJ Outlaw, Flipperachi and Sons of Yusuf.
On-going efforts to showcase original and unique Abu Dhabi promotions
led the Department of Culture and Tourism—Abu Dhabi to enter into a
partnership with Careem to make 15 Yasalam Super Taxis available at well
known landmarks. During the weekend of the race, the fleet of Rolls Royces,
Bentleys, Lamborghinis, McLarens, Corvettes and Maseratis transported
nearly 300 passengers during the 4 days of the race – creating a stir over
social media.
The #AbuDhabiGP campaign’s Super Deals “shop-and-win” programme
also generated success, bringing in incremental sales of more than AED 3.6
million across 6 malls in only 5 days.

Department of Culture and Tourism - Abu Dhabi

ABU DHABI GRAND PRIX CELEBRATES
10 YEARS OF FORMULA 1
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ABU DHABI FOOD FESTIVAL
The Abu Dhabi Food Festival continued to grow from a single event to
an industry-wide platform for the culinary sector in the form of events,
promotions and experiences. The Festival, now in its 4th year, ran from 6 – 22
December 2018, providing food lovers with 17 days of culinary adventures.
The event, which saw an estimated 70,000 attendees, included 12 initiatives
offering beverages and food served up by international chefs, popular food
trucks, pop-up stalls and participating restaurants. The Festival’s guest of
honour was HE Francisca E. Méndez Escobar, Ambassador of Mexico. All
in all, 80 restaurants, 15 event venues, 50 food vendors and 30 exhibitors
participated in the Festival The World of Food Village was kitted out with 15
different international kitchens hosting top international chefs. Participating
international chefs included Manal Al Alem, Julia Komp, Vineet Bhatia,
Claude Taffarelo, Sultan Al Othaiba, Dimuthu Kumarasinghe, Anil Grover,
Nikolay Baratova, Domenico Maggi, Alan Payen, Martin Kobald, Thomas
Haller, Emrah Koksal Sezgin, Alan Palmer, Hilmar Jonsson, Iztok Crtomir,
Norbert Girnth, Mike Lee and Angel R.Garcia.
As a platform, the festival accommodated industry stakeholders such as
hotels, restaurants, malls, food districts and public spaces, all of which
participated in promotions, providing culinary delights to residents and
visitors alike.
The 17-day event included flagship initiatives such as World of Food Abu
Dhabi, The Big Grill, Festember, SIAL Middle East and The Ripe Market,
as well as Abu Dhabi Restaurant Week. The Department of Culture and
Tourism—Abu Dhabi partnered with Salon International de l’alimentation
(SIAL), a flagship B2B market expo at Abu Dhabi National Exhibitions
Company (ADNEC), in an innovative step towards development of a B2C
consumer feature called World of Food, first held at Umm Al Emarat.

The Big Grill was one of two new initiatives first introduced at the Yas
Island beach. It featured a weekend of barbecue cooking and showcasing
different grill techniques. The second initiative was Abu Dhabi Restaurant
Week, which took place in conjunction with major restaurants throughout
the city, showcasing a 3-course set menu with prices ranging from AED 99
to AED 199.
Overall, the Festival’s most successful initiative was Abu Dhabi Restaurant
week powered by Time Out Abu Dhabi.
The Abu Dhabi Food Festival hosted as guest of honour HE Francisca E.
Méndez Escobar, Ambassador of Mexico. 80 restaurants, 15 event venues,
50 food vendors and 30 exhibitors participated in the Festival, contributing to
the overall attendance of 70,000 visitors across all 12 initiatives.
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The initiative saw the successful leveraging of local and international talent
to bring award-winning dishes to the public through 3 flagship zones and 15
international pavilions.
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The public was offered a line-up of regional superstar performances in
the emirate (including Amr Diab and Myriam Fares) on Al Maryah Island’s
promenade on the 31 December, in addition to the citywide fireworks show
from the Corniche to Al Maryah Island, Al Ain, Yas Island, Emirate Palace and
Al Dafra. The Department of Culture and Tourism—Abu Dhabi was involved
in numerous New Year events and promotions, with 28 hotels across the city
taking part in the New Year’s Eve celebrations.
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ABU DHABI NEW YEAR’S EVE
CELEBRATIONS
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ABU DHABI EID 24-HOUR
SHOPPING FEST
The Shopping Festival was held from 14 – 16 June 2018 and involved
partnerships between the Department of Culture and Tourism—Abu Dhabi
and 15 of the Emirate’s top shopping malls in order to host a 24-hour mega
sale as part of the festivities for Eid Al Fitr, with shoppers being offered
discounts of up to 90% off on selected products. The campaign contributed
strongly towards an increase in the malls’ foot traffic during this season,
with 455,000 visitors indicating an overall increase from the previous year.
The celebrations culminated in a fireworks display attracting large crowds
at the Corniche.

Eid 24-hour Shopping
Fest Contributed

+455,000

Visitors

ABU DHABI RETAIL
CALENDAR
In 2018, the Department of Culture and Tourism—Abu Dhabi piloted
several initiatives as part of the Abu Dhabi Retail Calendar – a longerterm programme that will support the steady development of an annual
Retail Calendar.
The creation of the Retail Calendar is made possible through partnerships
with leading retailers and shopping malls, and aims to achieve two
major objectives:
To plan a recurring programme of retail sales and promotions as an annual
flagship event for the Emirate
To coordinate and synchronise a range of industry efforts towards a
unified retail promotion during key source market travel periods

GLAM NATION

SUPER DEALS

As part of the GCC National Day Celebrations, this initiative targeted the
beauty sector. In collaboration with stores in the Health & Beauty, Cosmetics
and Perfume & Oud categories, Glam Nation aimed to increase incremental
sales within the sector, driving traffic directly to participating malls. The
campaign, which generated an estimated sales volume of approximately
AED 1.8 M, involved the participation of over 400 retail and 7 mall partners,
including the Yas; Marina; Dalma; Al Wahda; Khalidiya; Mushrif; and
Bawadi Malls.

As part of Abu Dhabi’s 10th annual Formula 1 celebrations, this
promotion stimulated the retail sector by inviting mall partners to unite
in hosting “Super Deals: Abu Dhabi Grand Prix Season”. Focusing on
the health and wellness sector, this retail campaign included stores
offering the following categories of products: Sports Fashion Wear and
Footwear; Wellness; Pharmaceuticals; Fitness; Nutrition; Optometry and
Sunglasses; and Fashion and Beauty. Aimed at increasing incremental
sales in participating malls, the campaign generated an estimated sales
volume of AED 3.6 million through the participation of more than 800
retail and 6 mall partners (namely the Yas; Marina; Dalma; Al Wahda; Al
Ain; and Bawadi malls).
The Department of Culture and Tourism—Abu Dhabi plans to expand the
2019 Retail Calendar to include five unified citywide retail seasons with
the following programmes: RAD Season; Abu Dhabi Spring Clean; Unbox
the Amazing; Back to School; and Festive Season.
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The Department of Culture and Tourism—Abu Dhabi was responsible for
piloting the following programme of retail initiatives in 2018:
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MAJOR

EVENTS
Abu Dhabi continues to be a contemporary city underpinned by strong
industry sectors such as Oil and Gas; Environment; Healthcare and
Financial Service. The Emirate also offers an array of welcoming
accommodation, world class dining options and fascinating
cultural experiences.
The Emirate continues to grow as a leading destination for business
events, supported by the Meetings, Incentives, Conference and Events
(MICE) industry and state-of-the-art venues, such as the Abu Dhabi
National Convention and Exhibition Centre (ADNEC) and the du Forum.
It is becoming one of the fastest-growing convention and association
hosting destinations in the Middle East.

ABU DHABI INTERNATIONAL
BOAT SHOW

Abu Dhabi welcomed a brand new, sizeable boost to its yachting sector
through the inaugural launch of the Abu Dhabi International Boat Show
(ADIBS) 2018.
The upmarket 4-day event drew approximately 21,000 local, regional and
international boat and leisure enthusiasts to its comprehensive display of
the latest in luxury yachts, leisure marine, accessory and angling equipment.
270 exhibitors from 25 countries participated in the 20-event exhibition,
which spanned across an area of 31,000m² and included the presence of
leading UAE-based luxury yacht manufacturers.
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17 to 20 October 2018, Abu Dhabi National Convention and Exhibition
Centre (ADNEC)

93

Chapter 5: Business Events
5 to 8 December 2018, Abu Dhabi National Convention and Exhibition Centre
(ADNEC)
Abu Dhabi hosted the 13th Congress of the International Society for
Hemodialysis, which aims to exchange advances in research and clinical
practice, as well as to provide important updates in the fields of hemodialysis,
nephrology and related disciplines.
The high-level educational congress addressed topics such as hemodialysis
adequacy, apparatus, uremic toxins, water purification, membrane
biomaterial technology, vascular access, infection in hemodialysis,
the future of hemodialysis, mineral and bone disorders in chronic
kidney disease, renal replacement therapy in acute kidney injury, and
cardiovascular complications.
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INSTITUTE OF ELECTRICAL AND
ELECTRONICS ENGINEERS (IEEE)
GLOBAL COMMUNICATIONS
CONFERENCE (GLOBECOM) 2018
9 to 13 December, Abu Dhabi National Convention and Exhibition Centre
(ADNEC)
One of the IEEE Communications Society’s two major conferences,
ADNEC is dedicated to driving innovation in nearly every aspect of the
communications field. Each year sees the best proposals out of over 3,000
scientific submissions selected for this flagship conference programme.
Submissions from top scientific researchers were subjected to extensive
peer reviews and the best technical papers, tutorials, workshop and industry
sessions were chosen. All of these were focused on advancing technology,
systems and infrastructure projects aimed at making an impact, particularly
in the field of global communication services.

Department of Culture and Tourism - Abu Dhabi

13TH CONGRESS OF THE
INTERNATIONAL SOCIETY FOR
HEMODIALYSIS
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AL NUKHBA - AMBASSADOR
PROGRAMME

The ambassadors, who wield influence in their specific fields, act as
representatives of the Emirate and work closely with the Abu Dhabi

96

Convention Bureau and other government entities to liaise with potential
inbound international conventions on behalf of Abu Dhabi.
Al Nukhba ambassadors have the privilege of entering bids for international
conventions on behalf of the Emirate, while also contributing their skills and
knowledge in their respective fields.

Department of Culture and Tourism - Abu Dhabi

Abu Dhabi’s Al Nukhba programme was first launched in 2017 to garner
new convention opportunities for the Emirate. It achieves this by enlisting
teams of “ambassadors” who are like-minded, highly motivated experts
and leaders from a variety of fields such as: academia, science, research
and development, medicine, government and business. The programme
continues to grow and is expected to increase its scope in the coming year.
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BUSINESS DEVELOPMENT –
INTERNATIONAL TRADESHOWS AND
ASSOCIATION MEMBERSHIPS
The Abu Dhabi Convention Bureau participated in key international
tradeshows to promote awareness of the Emirate as a vital destination – as
well as to generate business leads for stakeholders. This leads numerous
delegations of locally-based stakeholders to the international marketplace
throughout the year. A summary of the Convention Bureau’s participation is
as follows:
IMEX Fran kfurt
Messe Frankfurt
15-17 May 2018

The Meetings Show
Olympia London
27-28 June 2018

IBTM World
Fira Barcelona Gran Via
27-29 November 2018

In 2018, the Bureau also expanded its Meetings, Incentives, Conventions
& Exhibitions (MICE) industry association memberships. In addition to
joining the International Congress and Convention Association (ICCA), the
Convention Bureau is now also a member of the Union of International
Associations (UIA); the International Association of Exhibitions and Events
(IAEE) as well as UFI – The Global Association of the Exhibition Industry.

98

Department of Culture and Tourism - Abu Dhabi

Industry stakeholders from the ranks of professional conference organisers,
destination management companies, local venues and hotels co-exhibited
in partnership with the Abu Dhabi Convention Bureau at these top
international tradeshows. Many firm booking were successfully received
in addition to countless promising enquiries for future business. The Abu
Dhabi Convention Bureau is set to continue its participation in top 2019
international tradeshows identified as relevant to the Emirate’s vision,
whilst actively seeking further suitable platforms to meet its marketing and
business development objectives.
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15 BIDS
ACROSS

6 SECTORS

66%

INCREASE ON THE
NUMBER OF BIDS WON
FROM 2017

9 BIDS
ACROSS

3 SECTORS

ABU DHABI
IN 2018
Abu Dhabi’s Convention Bureau has successfully applied for and won bids
to host 14 new conferences in the coming years, with approximately 10,000
delegates in attendance, positively impacting the Emirate’s steadily growing
business tourism.

THE NUMBER OF
SECTORS REPRESENTED
IN 2018
2017

2018

WORLD CHEFS CONGRESS AND
EXPO 2022

26TH WORLD VOLUNTEER
CONFERENCE 2020

After a successful bid by Abu Dhabi, thousands of visitors and exhibitors
from around the world are expected to stream into the Emirate for the World
Chefs Congress and Expo, scheduled for 2022. The Expo, estimated to have
over 1,100 delegates in attendance, will attract over 1,000 chefs – including
many notable chefs in the industry.

Abu Dhabi has been unanimously selected as the host country for the
26th World Volunteer Conference in October 2020. Its nomination by
the International Association for Volunteering Effort (IAVE) will see the
conference hosted in UAE for the first time since the Association’s inception
in 1970.

XIV WORLD ASSOCIATION FOR
PSYCHOSOCIAL REHABILITATION
(WAPR) WORLD CONGRESS
Abu Dhabi also won the bid to host the World Association for Psychosocial
Rehabilitation (WAPR) World Congress in 2021, with an estimated 1,500
delegates. The event will attract experts and practitioners in the field of
psychosocial rehabilitation and mental healthcare.

The conference will be coordinated by Abu Dhabi’s Emirates Foundation, a
philanthropic organisation that has been tasked with facilitating initiatives
for the empowerment of youth across the United Arab Emirates, with funding
from both public and private sectors. The event aligns with the Foundation’s
ethos, as volunteering is one of its key pillars.
Coinciding with neighbouring Dubai’s Expo 2020, the conference is expected
to receive over 1,000 participants representing volunteer communities
from over 90 countries and will include delegates from governments, the
private sector and non-profit groups, as well as individuals championing
humanitarian efforts.

A SELECTION OF BIDS WON IN 2018
12th International Travel Agents Federation of India (TAFI)
Convention 2018

IB Global Conference 2019 (International
Baccalaureate Organisation)

Airports Council International (ACI) Airport Exchange 2019

International Conference on Sustainability and Responsibility (CSR)
– Sustainability, Ethics and Governance 2019

Euro-Asian Mastology (EURAMA) 2019
Asia Pacific Laboratory Accreditation Cooperation (APLAC) 2020
Institute of Electrical and Electronics Engineers (IEEE) International
Conference on Imaging Systems and Techniques 2019

Institute of Electrical and Electronics Engineers (IEEE) International
Symposium on Safety, Security and Rescue Robotics 2020

Department of Culture and Tourism - Abu Dhabi

DOUBLED

100

Chapter 5: Business Events

KEY EVENT
BIDS WON BY

101

Chapter 5: Business Events

PARTNERSHIPS AND

COLLABORATIONS

Abu Dhabi is part of a five-member alliance of cities eager to project a
welcoming and open atmosphere to visitors. The member-cities primarily
focus on developing their energy sectors to foster sustainability and
innovation, through the enhancement of sectors such as science, medicine,
technology and culture. The cities that run convention bureaus or centres
also seek to increase the economic benefits of these to their city and state,
plus boost the number of conferences in their region.
The alliance, now in its 11th year, includes Abu Dhabi (UAE), Aberdeen
(Scotland), Calgary (Canada), Stavanger (Norway) and recent member
Lausanne (Switzerland). Activities include joint sales missions, lead
generation, media coverage and business development during major
international tradeshows, in addition to participation in general collaboration
and information sharing.

MOU BETWEEN DEPARTMENT OF
CULTURE AND TOURISM – ABU
DHABI, ABU DHABI NATIONAL
EXHIBITIONS COMPANY (ADNEC)
AND EMIRATES MEDICAL
ASSOCIATION (EMA)
The Department of Culture and Tourism—Abu Dhabi’s Convention Bureau
has renewed a Memorandum of Understanding (MoU) with the Emirates
Medical Association (EMA) and the Abu Dhabi National Exhibitions
Company (ADNEC). This works towards further establishing Abu Dhabi as a
thriving international hub for medical conferences and conventions.
The MoU continues to focus on increasing the number of international
medical conferences hosted in Abu Dhabi, as well as fostering an
environment conducive to providing lucrative and productive educational
opportunities for the Emirate’s medical practitioners.
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MOU BETWEEN DEPARTMENT OF
CULTURE AND TOURISM AND ABU
DHABI GLOBAL MARKET (ADGM)
The Department of Culture and Tourism—Abu Dhabi and the Abu Dhabi
Global Market (ADGM) entered into a Memorandum of Understanding
(MoU), forming a strategic collaboration aimed at uniting efforts in order
to attract international associations to establish offices in the ADGM Free
Trade Zone. This will positively impact the local economy by enhancing
social and scientific development.

THE OUTCOMES OF THE MOU:
1

International organisations able to establish offices in the Abu Dhabi
Global Market without the need to obtain a Special Cases Licence.

2

An increase in the number of international associations in Abu Dhabi.

3

An increase in the number of local members in the international
associations.

4

Empowerment of Abu Dhabi as a hub for associations.

5

An increase in the number of international meetings and conferences,
thereby positively impacting the economy through an influx of
international visitors.

Department of Culture and Tourism - Abu Dhabi

ENERGY CITIES ALLIANCE (ECA)
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TRAVEL TRADE AND MARKET
DEVELOPMENT (TTMD)
The Department of Culture and Tourism—Abu Dhabi has launched a
series of customised campaigns promoting the Emirate to major tourism
markets internationally. Prominent distribution partners worldwide were
engaged in the process, including tour operators, retail travel agencies,
online travel agencies (OTA) and inbound tour operators (ITO), as well as
global distribution systems, such as GDA. With the objective of increasing
awareness of Abu Dhabi as a top destination and to boost inbound tourism,
the campaign further extended to reach industry partners such as airlines,
hotels and popular attractions.

TRAVEL TRADE
AND MARKET
DEVELOPMENT
GLOBAL PRESENCE:

Chapter 6: Travel Trade and
Market Development

The Department of Culture and Tourism—Abu Dhabi has maintained an
active and consistent engagement with regional and international trade and
industry partners from the public and private sectors, continuing to stimulate
interest in the Emirate as a prime destination for leisure or business travel.
The Department continues to steadfastly promote Abu Dhabi’s diverse range
of products, services and attractions, through collaborations with local and
international stakeholders.

United States
United Kingdom
France
Germany
Italy
Russia
China
India
Kingdom of Saudi Arabia
Australia
106
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DEPARTMENT OF CULTURE AND TOURISM – ABU DHABI
PRESENTATION OFFICES WORLDWIDE
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THE PARTNERSHIP INVESTMENT
PROGRAMME (PIP)
A new growth initiative by the Department of Culture and Tourism—Abu
Dhabi is intended to lend support to the Abu Dhabi tourism industry through
investing in industry-led marketing and tactical initiatives that will increase
demand and, therefore, successfully increase revenues. The Department
has aligned with 10 local hotels and places of interest to assist them to
develop their own promotional offers. One such example is a collaboration
with Experience Hub (Farah Leisure LLC) to subsidise Warner Brothers
World tickets for a “Families Stay & Play” promotion, bundled with an
overnight stay at local hotels to create an attractive package for domestic
guests. The outcome was a 26,465 increase in room nights during 2018 Q4,
providing a welcome boost to hotel revenues.

AWARENESS CAMPAIGNS
The Department of Culture and Tourism—Abu Dhabi has been instrumental
in assisting stakeholders in the Emirate to forge and strengthen relationships
with key trade and media partners, establishing and maintaining awareness
of Abu Dhabi as a popular destination. The relationships fostered with
professionals from key feeder markets will further boost local hotel
guest figures.

ROAD SHOWS
As a result of the road shows’ training, which provided information and raised
awareness, more than 5,400 travel trade representatives were educated to
promote the destination of Abu Dhabi and its products effectively.

In 2018, the Department of Culture and Tourism—Abu Dhabi’s drive to
increase sales and awareness in the region saw the initiation and enactment
of 129 joint marketing programmes, with over 1,000 distinct elements. These
Joint Marketing Programmes (JMP) combine sales, promotions and media
elements, and were directly responsible for drawing over 300,000 tourists to
the area. The Department was also successful in reaching more than 30,000
trade partners, engaging with millions of consumers. JMP featured over
100 Abu Dhabi products, positively impacting guest nights and numbers,
especially in attracting visitors from targeted international locations.

DISTRIBUTION PARTNER WORKSHOPS
The Department of Culture and Tourism—Abu Dhabi conducted 750
workshops for distribution partners during the year, training over 14,000
of their staff members, with a view to helping them successfully market
Abu Dhabi as a destination and promoting its products. Regular partner
training has been an essential tool in gaining prominence nationally and
internationally.
108

36 cities across 10 countries were
visited by the Department of Culture
and Tourism - Abu Dhabi’s

11 Roadshows
during the year, generating
+1,000 business deals for

participating stakeholders
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JOINT MARKETING
PROGRAMMES (JMP)

109

Chapter 6: Travel Trade and
Market Development

EXHIBITION

HIGHLIGHTS
ARABIAN TRAVEL MARKET (ATM)
In their efforts to increase inbound travel, the Department of Culture and
Tourism—Abu Dhabi led their largest ever delegation to the Arabian Travel
Market (ATM), which took place in April 2018. The Arabian Travel Market
is one of the top regional global events covering the tourism and travel
industry. The pavilion representing Abu Dhabi comprised separate sections
presenting each of Abu Dhabi’s three major regions: Al Dhafra, Al Ain and
Abu Dhabi city.
This year’s delegation at ATM was joined for the first time by representatives
from the Abu Dhabi Airports Company, the Abu Dhabi Health Authority, the
Tourism and Investment Company, the Cleveland Clinic, the Department for
Economic Development, the Tourism Police Department and the General
Directorate of Residence and Foreign Affairs. Representatives from the
Louvre Abu Dhabi, the Abu Dhabi Convention Bureau, Qasr Al Muwaiji, Al
Ain Oasis, Cruise Abu Dhabi and Wahat Al Karama were also present.

WORLD TRAVEL MARKET (WTM)

OTHER EXHIBITIONS

In November 2018, the Department of Culture and Tourism—Abu Dhabi
and a delegation of 40 stakeholders from the Emirate collaborated to
participate in the London World Travel Market. Through the accompanying
representatives from hotels, resorts, leisure attractions, tour operators and
destination management companies, 80 products were showcased.

South Asian Travel and Tourism Exhibition (SATTE) — India
Riyadh Travel Fair (RTF) — Kingdom of Saudi Arabia
Internationale—Tourismus-Börse Asia (ITB) — Singapore
International Luxury Travel Market (ILTM) — France

INTERNATIONALE-TOURISMUS
BÖRSE (ITB) BERLIN
In March 2018, the Department of Culture and Tourism—Abu Dhabi
collaborated with 80 product representatives from Abu Dhabi to host the
Emirate’s pavilion at ITB Berlin, the world’s largest travel and tourism
convention. ITB Berlin is renowned as an influential platform from which
to showcase every conceivable tourism outlet, visitor and product the
industry has to offer. The convention provided unparalleled opportunities
for connections.
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Internationale—Tourismus-Börse (ITB) — China
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HOSTED IN
ABU DHABI

MEETCHINA WORKSHOP
The Department of Culture and Tourism—Abu Dhabi’s commitment to the
international promotion of Abu Dhabi resulted in its hosting a MeetChina
workshop in August. MeetChina is the only United Arab Emirates B2B forum
to focus exclusively on China, the world’s top outbound market. A 75-strong
group of select Chinese travel buyers from 9 cities met with leading tourism
suppliers locally. These suppliers included top hoteliers, local destination
management companies, representatives from leisure attractions and
major retailers.
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TRAVEL AGENTS FEDERATION
OF INDIA CONVENTION (TAFI)
In September, the Department of Culture and Tourism—Abu Dhabi hosted
the annual convention for the Travel Agents Federation of India (TAFI),
attracting 650 key decision-makers from India’s tourism industry. Partly
to exchange knowledge and partly to help delegates navigate the fastchanging tourism industry, the event revolved around the impact of the
digital world on travel and tourism under the theme “Innovation – Transform
– Disrupt – Redefining the Offline Travel World”.management companies,
representatives from leisure attractions and major retailers.

Department of Culture and Tourism - Abu Dhabi

SPECIAL EVENTS
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OVERVIEW REPORT
FOR 2018
BESPOKE COUNTRY PLANS
In 2018, all media buying by the Department of Culture and Tourism—Abu
Dhabi was strategically planned using scientific methods and data across
markets/months/platforms – taking into account multiple variables per
market, leveraging data from multiple sources (Google, TripAdvisor, Adara,
Etihad) and including factors such as: average trip value, travel spends,
annual number of trips, destination proximity, booking data, awareness
levels, media cost, media consumption, publisher targeting/tech, etc.
In 2018 the Digital section of the Department of Culture and Tourism—Abu
Dhabi also worked closely with Google and Brandwatch to prepare detailed
studies for all its target markets, the type of content these countries prefer
to consume (so as to support the Department in future asset creation),
their travel behaviours (for example, key booking times, looking-booking
windows), their sentiment and perception about Abu Dhabi and its
competitors, among various other factors.

Department of Culture and Tourism - Abu Dhabi

The online/social data obtained has been helping the Department of Culture
and Tourism—Abu Dhabi to adapt its digital campaigns swiftly based on
global and regional trends per market and to create tailored online/social
content for each market.
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DATA COOPERATIVE FOR
ABU DHABI STAKEHOLDERS
During 2018 the Department of Culture and Tourism—Abu Dhabi Digital
focused on developing a data cooperative to cover key Abu Dhabi
stakeholders in order to track, in real-time, the return on investment (ROI)
of our digital marketing campaigns on hotel, flight and attraction-location
bookings.
This initiative allows the Department of Culture and Tourism—Abu Dhabi
to evaluate the effectiveness of its campaigns, not only on awareness and
consideration metrics, but on overall bookings across a series of 3rd party
platforms [airlines, online travel agencies (OTA’s), hotels, and locationattractions].

Department of Culture and Tourism - Abu Dhabi

At the same time, the stakeholders are given access to audience insights
of people who processed bookings (or who failed to book) and examine
their demographics with a view to using such data to further enhance
their products/offerings. This will also enable the Marketing team of
the Department of Culture and Tourism—Abu Dhabi to evaluate the
conversions generated from different publishers in order to enhance the
Department’s marketing mix annually.
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DIGITAL FIRST CAMPAIGNS

ONLINE CAMPAIGNS DISPLAY ADS, GOOGLE SEARCHES,
YOUTUBE CHANNEL, ETC.)
The Digital Marketing section of the Department of Culture and Tourism—
Abu Dhabi is responsible for 17 websites, and launched more than 35 online
campaigns in 2018 to promote different kinds of initiatives related to the
department and its objectives (destination campaigns, events, etc) across
its various key markets.
All important online metrics increased in 2018, including visitors to the
department’s websites, a feat resulting from 2018’s digital campaigns having
been more focused in terms of targeting audience groups with high interest
levels towards Abu Dhabi’s offerings.
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3.5B

23.5M

39.9M

(15%£ compared to the previous year)

(33%£ compared to the previous year)

(53%£ compared to the previous year)

impressions

visits to websites

page views
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2018 was a transition year in which most of the campaigns of the Department
of Culture and Tourism—Abu Dhabi started possessing a “digital first” focus
and this resulted in the following key metrics:
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SOCIAL MEDIA
The Digital Marketing Department is managing more than 60 social media
accounts across multiple channels (Facebook, Instagram, Twitter, Snapchat,
Weibo and Wechat), across multiple countries. The Department has created
a highly engaging community across all accounts and in 2018, due to its
social campaigns, the Department of Culture and Tourism—Abu Dhabi
managed to reach a wider audience internationally, with a much higher
engagement compared to that of 2017.

15K

social media posts
(16%£ compared to the previous year)

2.9M
community size

(18%£ compared to the previous year)

1.74B
impressions

337M
interactions

(1,100%£ compared to the previous year)

179M
social media views

(16%£ compared to the previous year)
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(78%£ compared to the previous year)
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YOUTUBE

125M

66.8K

515

(151%£ compared to the previous year)

(90%£ compared to the previous year)

(372%£compared to the previous year)

video views

*https://www.phocuswire.com/How-video-influences-travel-decisions
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subscribers

videos
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The Department of Culture and Tourism—Abu Dhabi is investing heavily
on YouTube as a platform from which to inspire users about Abu Dhabi
across key markets – at the same time providing content to users who are
searching for information about Abu Dhabi (YouTube is the number 2 search
platform globally). As such, video promotion via YouTube has been forming
an essential aspect of the authority’s digital marketing strategy and has seen
a massive increase of video views on the Department’s video assets in 2018.
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783

470M
reach

engagement and video views

(6%¤ compared to the previous year)

(25%¤ compared to the previous year)

(14%¤ compared to the previous year)

(83%£ compared to the previous year)

influencers

posts

32.2M
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78

UNITED KINGDOM

41,833,075
36%¤

388,404
83%¤

RUSSIA

19,400,500

GERMANY

40%¤

258,303

35,469,846

55%¤

19%¤
UNITED STATES OF AMERICA

18,026,3425

978,260
51%¤

45%¤

261,187

UNITED ARAB EMIRATES

68%¤

CHINA

31,652,286

52,334,672

91%£

35%¤

213,431

165,374

78%¤

KUWAIT

3%¤

13,794,458
OTHER

38,828

43,796,232

INFLUENCERS
171,301,705
114%£

1,400,746
143%£

Compared to the previous year, the Department had fewer influencers &
reach, however, the engagement was 83% higher – which means the
content was more appealing and engaging.

OMAN

INDIA

3,025,448

36,661,850

18,509

628,014

TOTAL

467,296,414
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30,418,310

76%¤
67%¤
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The Digital Marketing Department has invited multiple social media
influencers from different markets to become advocates for what the
destination has to offer. In some cases, the Department took the opportunity
of inviting A-list celebrities (such as Floyd Mayweather) during their visits
to the UAE.

26,067,254

KINGDOM OF SAUDI ARABIA
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Website

Social Media

Podcasts

195K visits
average visit
01:30 duration

80M reach
51
10.7M engagement 391K

podcasts
recorded
podcast
plays

Mobile app

71K downloads
4.6/5 star rating

Department of Culture and Tourism - Abu Dhabi

In 2018 the Digital arm of the Department of Culture and Tourism—Abu Dhabi,
(DCT Digital), worked alongside the Department’s Culture section to create
a one-stop source of reliable information for anyone seeking to explore and
study the culture and history of the Emirate. Included in this project was the
potential for interested parties to also participate in cultural events via the
Abu Dhabi Culture platforms – which included the Department’s website, its
mobile application, podcasts and social media. Personalised feeds on the
website and mobile application are used to enhance user experience. The
feeds, (tailored to users’ preferred content) use rich media in the form of
photographs, videos, interactive maps and 360 videos to create an engaging
experience. Augmented reality is also used to provide an exclusive invenue experience by revealing additional information on events and venues,
complementing the visitor’s physical experience.
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FOR 2019

WORLD MEDICAL TOURISM & GLOBAL
HEALTHCARE CONGRESS, ABU DHABI
The world’s most comprehensive international healthcare conference
and trade show, the World Medical Tourism & Global Healthcare
Congress is set to take place in Abu Dhabi in 2019, in tandem with the
Employer Healthcare & Benefits Congress.
This global conference will attract delegates from every corner of the
world as experts meet to collaborate and advance the industry.
Experts and representatives from more than 30 countries are expected to
converge on Abu Dhabi drawing a projected 4,000 visitors, approximately
150 exhibitors and sponsors – and up to 100 hosted VIP buyers. This will
result in further conferences and the formation of increased networks
between Abu Dhabi healthcare providers and stakeholders and leading
international buyers

2019 PIARC
WORLD ROAD CONGRESS

WORLD ENERGY CONGRESS

From the first World Road Congress held in Paris in 1908, the PIARC has
continued to hold international conferences in member countries every
four years. The 2019 congress will be held in Abu Dhabi with the aim of
sharing techniques, innovations, strategies, trends and developments,
best practices and experiences in the fields of road, infrastructure and
transport administration. Delegates from governments, the private
sector, road and transport organisations, academics, experts and
solution providers from 120 countries are expected to attend.

The four-day programme will comprise of a series of panels to ensure the
event succeeds in sharing best practices and identifying solutions for the
sector’s top areas of concern.

SPECIAL OLYMPICS WORLD SUMMER
GAMES, ABU DHABI
The world’s largest humanitarian sporting event, Special Olympics World
Summer Games 2019 will be hosted in Abu Dhabi – the first time ever that
the games will be held in the Middle East North Africa region since the
inception of the project over 50 years ago. The global movement, which
focuses on empowering “people of determination” through the power of
sport, is scheduled to draw thousands of visitors to the Emirate in March.

FIP 2019 ABU DHABI
79TH FIP WORLD CONGRESS
OF PHARMACY AND
PHARMACEUTICAL SCIENCES
Another first for the country, this is also the first time the event is due to
take place in the GCC and only the second time it has been hosted in the
Middle East during the past 79 years.
The five-day event is expected to see over 3,000 delegates attend and is
aimed to enhance the role of pharmacists in improving healthcare systems
worldwide, in addition to showcasing the industry’s most significant
scientific advancements.

Department of Culture and Tourism - Abu Dhabi

Under the theme Energy for Prosperity, the 24th World Energy Congress is
set to confront delegates with the most critical and pressing issues facing
the energy industry.
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A PIPELINE OF
SIGNIFICANT
CONVENTIONS
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WINTER HUB FOR
YACHT OWNERS

Department of Culture and Tourism - Abu Dhabi

A move is underway to grow the Abu Dhabi yacht industry by establishing
the emirate as the top venue for yacht owners to winter in, thereby also
increasing the number of international visitors to the region. This has
been further aided by new federal legislation to increase visit periods for
international yacht visitors from 21 days to six months. This will impact
favourably on the region with 2019 focusing on increasing the number of
yacht visitors and the duration of their stay in Abu Dhabi, which will also be
boosted by the hosting of the Monaco Yacht Show. The show, to be held in
partnership with the private sector, will stimulate spending and is bound to
positively increase revenue.
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